
Audience:

Distribution:



Програма

Next Is Now

AI or Fade: Leadership in the Age of Algorithms

Where is the place of AI agents?

Future Makers: Ctrl + Alt + Create

Shield of Tomorrow: Cybersecurity Innovations

Clouds of Innovation: The Future of Cloud Infrastructure

>>>



The new weapons: Algorithms and lies

Fireside chats

Next-Gen Industry

Money in Motion: Disruption & Regulation

Beyond Tomorrow

Cocktails  Networking



The Tehcnovation 2025 is an initiative of Manager Media Group, publisher of Manager  www.manager.bg  www.obekti.bg  
 www.noviteroditeli.bg  www.zinzin.bg  www.modernity.bg  
Contact us to ask questions and request your participation: adv@manager.bg

The prices are without VAT.

Positioning in the event’s communication campaign: General 
Partner

Main 
Partner Partner Branding 

Partner Stand

Logo on the event’s banner campaign (970x250/300x600; desktop/mobile) - manager.bg and obekti.bg   
Logo on the event’s website - events.manager.bg     
Logo on invitations, sent out to manager.bg’s mailing lists     
Mentioning in articles, announcing the event on manager.bg     
Creating an event on manager.bg’s facebook page  (235,000 followers) and announcing the partner in it   
Logo on an advertising page in The Manager Magazine, only if confirmation has been received before printing the issue  
Publishing a video (up to 3 mins) of the partner’s speaker on facebook  
Event invitations: 10 psc. 5 psc. 3 psc. 2 psc. 2 psc.

Positioning on the event:
Speaker in a discussion panel on relevant to the event’s program topic 


Presentation on relevant to the event’s program topic  
Logo on the event’s scene design  
Logo on the event’s screens and agenda    
Advertsing video, displayed during the event’s breaks (up to 60”)  
Advertsing video, displayed during the event’s breaks (up to 30”)   
Placing a branded fixed stand in the event’s hall (80x200cm)   
Sample gifts / advertising materials in the event’s hall     
Placing an advertising corner outside of the event’s hall  

Positioning in the post-event communication:
Mentioning in follow up articles on manager.bg     
Photo gallery of the event, published on events.manager.bg, manager.bg and facebook   
Mentioning in follow up posts on Manager Media Group’s facebook pages   
Publishing a full video of the video on manager.bg and Youtube     
Pre-roll video (up to 30”) in all of the videos, edited from the event’s program and published on manager.bg/facebook 
Pre-roll video (up to 30”) in the video with the partner’s speaker, edited from the event’s program and published on manager.bg/Facebook 

Additional advertising options:
Articles/interviews published on manager.bg/obekti.bg 4 psc. 3 psc. 2 psc. 2 psc. 1 psc.

Price (BGN, VAT excl.): 20 000 14 000 9 000 6 000 5 000 


